what next?

VIRTUAL TEEUS-TROPOLIS piSHING
Online city demos business solutions the fun way BUTTO N S

4 By Annette Bourdeau b
1 you build a vircwsl city, they will come. W5 i i i
Teelus has crafied a Secand Lifedike anline city, the Telus Innovation Experience (TIE), 1 With e ery thlng gUINg

b it industrysspecific ¢ ications and IT | sohitians. high-tech, why should
If visit to learn maore :
abous Tehet' cmengeneyplnming. 010-fashionied buttons be
solution, SafetyMet, for example, ] i
lllq-'r: thnst indo the middle of anb EKCEP“UH.

& municipality using SaferyNet t
help it dea with a flooderelated
crisis. Muhipleschaice questions.

Independent Huntington Beach, CA -hased
compary

My-Buttan recently launched a
Ighbwesght

pip up throughout the scenario multimedia
i et visiors orisis manapement "|_".;:||' o
skills andd hep them de. |-:|°.3|'C|-
As of Jan. 28, TIE included o B

15 different modules tailared tisplaying
for insdusstries like health care, Marketing

Telus" virbusl city: moee fum than Power Point finance and wil and gas. To MESS3gIng.
ensure all offerings are relevant, Far

the Telus Business Solutions marketing department i segmented into vertical, example,

indhstryespecific teams. Thev're empowered 1o develop new solutions hased on fesdhack they hear restaurants

oould

from clients. "Marketing is looked at s a sirategic enabler of the business = gathering insights and
huilding solutians,” explains |&ff Lawe, Calgarhased VP marketing for Tehss Business Solutions.

Viskiors convens in “Telus Plaza® to solicit advice from experts, chat with peers ahout best
practices and eventually be linked wp with sales reps. The plazs will also incorparate twa of Telus'
reseanc hedriven anline analysis tools: the Business Valuse Tool and the Wireless Solutions Boadmap.

“This is not a technical discission. This is a discussion with hsiness lesders shout staying ahead
af the competition,” says Lowe, adding that since TIE's soft leunch last summes, its been attracting

af Telus'b

WEENNE
wckes of the

day's specials. Files can be unladed wa a

USE port.

basttone displaying photas or

about 50 potential clients per day. Lowe says

TIE can be an educational tood in the sabes force's arsenal. Plus navigating through a virwal city is a

hit more exciting for clients than sitting throwgh ver another PowerPoin

Foor now, there aren't any plans to advertise TIE; potential clients will be directed there by the

Tehus sales force.
Telus worked with Montrealsbased agency 1VL Studio 1o build TIE. =
wwtie.telus.com

GOODBYE, IT GUY

lutians i quite low, so The buttons are rechargeable, and wil last
eight or rne hours on 2 full charge. They can
bewomn = pins ar hung from kryards, and
ted to deplay both lendscape and
VIEWE.

oines. are sold for $79.99 each at
ton.com. AB

AL

Mew tool lets marketers use the Google Optimizer all by themselves

Enow JavaSenipt coding lke the back of your hand? Good for you,

we're all very impressed_ For the rest of us, Vancowver-based software
comiany Marqui's katest suite of marketing automation solutions
inchudes a feature that allows even the non-tech savvy to take advantage
of Google's free Website Optimizer tool.

The Google tool enzbles marksters totweak and test variables an their
landing pages to see which farmula of images, body copy, titkes and other
tactors delivers the highest corversion rates. While the tool ks free, it
requires JavaSeript coding, forcing many marketers to rely on help from
their IT suppart staff every time they want ta nun a new best. Marqui's
tall 2007 marketing automation software suite ks fully compatible with
Google's Website Optimizer, alowing marketers to simply tick bases and
paste URLs irstead of walting for programming help.

“It's dead easy for marketers..we're like your litte IT guy."says Ryan
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Stocker, Margui's director of product development. “[Optimizing]
that Landing page is really important - it's nof uncommean o see
[comversian] lifts of 100 or 200%. That's whiy testing ks so exciting.”
Margul ks the first vendor to offer full integration with Google's Website
Optimizer. “They desarve credit for being very forwand-thinking,” says
Towmi Leung, business product manager at Mountain View, CA-based
Google, adding that the tool is free because better websites that affer
improved user experiences are in the company's best interest.
“In the bong run, we think Google will stand to benefit. If advertisers get
a higher ROI and decide to reallocate spending becauss their website
s performing so much better, we feel that we have an opportunity to
participate Inthat increased spending” Leung explains. *It is conslstent
with our mission of making the web a better placa™

The Margui suite with the Google tosl starts at U5 $450 a manth. AB
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